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WE’RE AT THE CENTRE OF THINGS
In Manitoba, we’re proud to be known as part of the 
Canadian West, but geographically, we’re not. We’re 
really at the centre — Canada’s midpoint is on the 
Trans-Canada Highway just east of Winnipeg. That 
makes agriculture in Manitoba a mixture of both east 
and west. Like their colleagues farther west, Manitoba 
farmers grow high-quality spring wheat and canola as 
well as other cereals. But despite its reputation for cold 
winters, Manitoba has the longest and warmest growing 
season on the Prairies. As a result, soybeans are now 
the number three crop in the province. Corn has long 
been a part of crop rotations in the southern part of 
the province, and Manitoba is the home of some of 
the breeding programs to launch corn farther west into 
Saskatchewan and Alberta. It’s also Canada’s largest 
producer of sunflowers and second-largest producer  
of edible beans.

Manitoba also has one of the highest-moisture areas 
on the Prairies, which in combination with deep black 
soils produces the highest yields in Western Canada. 
That makes Manitoba farmers the highest users of 
production inputs on the Prairies. The abundant 

moisture also makes for high forage yields, and almost 
half of Manitoba farmers raise cattle either on their own 
or as part of a mixed farm operation. Manitoba is also 
Canada’s largest hog-producing province.

The Co-operator 
The Co-operator’s roots go back to 1925, when it 
was set up by one of the provincial co-operative 
grain elevator companies. But in the 1940s the paper 
switched to its current weekly tabloid format, and 
evolved into a paper that was all about farming rather 
than co-operatives. But the name stuck, and ever 
since, the Co-operator has been a weekly arrival in the 
mailbox of most farm homes in the province, bringing 
a mixture of domestic and international news about 
production, marketing and policy, and how they relate  
to farmers and their communities. 

Whether it’s the types of farms or farmers, their mix 
of crops and livestock, their farm organizations or 
their government programs, every province is a little 
different. To reach Manitoba farmers, the best choice 
remains the one that it’s been for decades —  
the Manitoba Co-operator.
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— FARMING MATTERS —

CGC GOING UNDER THE MICROSCOPE GRAIN  |  A review will look at its quality 
assurance program in 2020 /   8

FIELD of  
STUDY
R&D  |  Good things happen when 
farmers take research into 
commercial farms 
SEE STORY PG  6

CLIMATE CHANGE WILL 
CHANGE YOUR FARM

CARBON 
CASE

UNDER CAP

WEATHER | The growing season is already longer and 
extremes more common, say specialists  SEE PAGE 25 

POLICY | Marie-Claude  
Bibeau says she’ll need  
facts to convince cabinet  
colleagues farmers  
need further carbon  
exemptions  
/ 3

TRANSPORTATION | Canada’s major 
railways have benefited from a recalculation  
of their cost structure / 10
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NEW TECH MEETS NEW AGRONOMISTS

Losing the plot
R&D | A pair of research partners say they’re getting good 

results with on-farm efforts, but planning is key
SEE PAGE 22

‘This is the life’
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FARM TECH  | The latest products and new information are changing
how agronomists help the family farm  SEE PAGE 23
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Watch your water
By Alexis Stockford
CO-OPERATOR STAFF

I
f you’re fighting salinity in your soil, 
chances are you’ve got salinity in your 
water as well.

That was one of the messages as Rus-
sell veterinarian Dr. Cathy Clemence 

addressed farmers in Binscarth Jan. 15.
Water made its way onto the agenda during 

this year’s Manitoba Beef and Forage Week, a 
round of annual seminars focused on market 
and production knowledge. 

Manitoba Agriculture and Resource Devel-
opment, along with local veterinarians, warned 
producers not to discount water quality’s part 
in cattle nutrition during this year’s events.

■■ WHY IT MATTERS
Back-to-back dry summers may mean 
more water quality problems for Manitoba 
producers. 

The seminars come after yet another dry 
season throughout much of 2019. The prov-
ince reported low water supplies in dry regions 
throughout the growing season. Producers 
across the central, western and northern end 
of agricultural Manitoba reported pumping 
water to their cattle last summer, while water 
quality was linked to cattle deaths on one farm 
in the northern Interlake. About 10 cattle were 
impacted in the incident after their water 
source developed toxic blue-green algae.

Robert Shwaluk of Shoal Lake was among 
those worried about water. Shwaluk was 
pumping water to his cattle this summer, 
while cattle in his dugouts were, “right to their 
belly in mud trying to get to that puddle in the 
middle of the slough.”

Shwaluk ended up fighting hoof rot prob-
lems on top of his water concerns.

Even pumping water from the sloughs did 
not fully solve the issue.

“I didn’t want them walking so far into the 
mud — that would discourage how much they 
would drink — so you pump it into a trough 
and there would be inches of mud at the bot-
tom that would settle out,” he said.

The problems
Low water led to concerns about salinity, sul-
phates and toxicity in the driest parts of the 
province. For salinity, the province recom-
mends beef cattle get no more than 4,000 
milligrams of total dissolved solids per litre 
of water (mg/l), with a maximum tolerance 
between 4,000 and 5,000 mg/l.

Blue-green algae presents yet another con-
cern, one that Clemence says is hard to identify 
by sight alone. It is almost impossible to deter-
mine if algae growing on a dugout is toxic just 
by inspecting it, she said.

The algae can pose both fast-acting and 
slow-acting toxicity concerns, the province 
notes. Cows found dead next to the water’s 
edge may have fallen prey to fast-acting neu-
rotoxins causing paralysis. Other toxins, mean-
while, may cause liver damage and take longer 
to kill.

“That’s really hard to diagnose,” Clemence 
said.

The vet suggested that producers pump 
water out of a dugout and into a trough rather 
than have cattle wade if they have to use that 
dugout. In theory, she said, that should limit 
the risk of cattle consuming the toxins since 
water is pumped from below the floating algae.

Sulphates present another concern, one 
that has less to do with direct toxicity and 
more to do with the tie-up of nutrients. High 
sulphate levels are well known for tying 
up copper and can lead to polio, since they 
impair the cow’s ability to produce vitamin 
B1. The National Academies of Sciences, Engi-
neering and Medicine suggests that sulphate 
levels should not exceed 0.3 to 0.5 per cent in 
a beef ration, while the recommended level 
sits no higher than 0.15 per cent.

Clemence is well acquainted with linking 
copper deficiency to water, even in wet years. 
Areas around Riding Mountain National Park 
are notoriously high in molybdenum, another 
substance known to tie up copper, she said, 
and producers face increased abortion rates 
and low conception if they don’t heap on cop-
per supplements. 

“It contributes to copper deficiencies in 
huge amounts up there,” she said.

In one case, she said, a farm faced open 
rates up to 40 per cent two years in a row. 
After blood tests, the farm started regular 
copper supplements. Even then, open rates 
remained at 15-20 per cent and about half 
of the cattle were copper deficient. The farm 
has since introduced continuous supple-
mentation. Open rates have dropped, Clem-
ance noted, but blood tests have still found 
that cattle have only marginal copper levels, 
despite the supplements.

Shwaluk also fights copper problems. Ini-
tial tests to his well water flagged high sul-
phate levels causing poor hair coats and con-
ception issues in his cattle.

“Years ago, we used to inject copper,” he 
said, although the hassle and expense even-
tually convinced him to look for other solu-
tions, such as copper sulphate added into his 
ration.

“Now it’s pretty standard,” he said, noting 
that most feed suppliers in his area stock 
largely high-copper products.

His herd’s copper-deficiency symptoms 
have disappeared since starting the supple-
ments, he said.

The province has also flagged nitrates, 
given the dry year. Provincial staff are remind-
ing producers that nitrates are cumulative in 
both water and feed, and that high nitrates in 
water may tip rations with borderline feeds 
over the safety threshold.

Time to test 
The province is urging producers to test their 
water, something that few producers are in 
the habit of doing regularly, given that Mani-
toba has not typically suffered the drought 
concerns seen farther west.

Clemence also warned producers not to 
rest on old tests done on water in the farm-
yard, since that could vary greatly from dug-
out water quality elsewhere on the farm. She 
pointed to potential nutrient leaching from 
fertilizers, which could increase nitrates, as 
well as weather variation year to year. 

“Lots of people might have tested their 
water maybe 30 years ago when they moved 
to the place and they assume that it’s still the 
same,” she said. “It may not necessarily be the 
case.”

There has also been little uptick in produc-
ers testing their water, despite several dry 
years in a row, she said. 

Producers can expect to pay about $100 
for a test, according to the province. That 
test covers a range of factors from E. coli and 
mineral contents to whether it is potable for 
either humans or animals.

astockford@farmmedia.com  @AlexisStockford

Dry conditions for the past two growing seasons could be lowering both surface  
and groundwater quality. The province is recommending testing. FILE PHOTO

“... you 
pump 
it into a 
trough and 
there would 
be inches 
of mud at 
the bottom 
that would 
settle out.”
Robert Shwaluk

LIVESTOCK  | Two years of dry weather has the province urging 
producers to take a more critical look at their dugouts
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GORD GILMOUR  Editor
Gord Gilmour grew up on a grain farm in 
northeastern Saskatchewan that his brother 
still operates and Gord still occasionally 
works on during the busiest seasons. 
He’s been reporting on agriculture for 
more than 20 years, including former stints 
with the Manitoba Co-operator and most 
recently with Country Guide, where he 
was recognized with several awards for his 
in-depth features on agronomic and policy 
issues. 
Gord has also held positions with industry 
organizations and the Manitoba government. 

GERALYN WICHERS  Reporter
Geralyn Wichers grew up on a hobby farm 
near Anola, Manitoba, where she built work 
ethic and muscle feeding cattle, pigs and 
chickens and cultivating her mom’s big 
garden.
These days, Geralyn is a roving reporter 
who prefers her research hands on and her 
interviews recorded in the cab of a pickup 
while touring a far-flung farm. She’s happiest 
when telling the underdog’s story, and seeks 
out the overlooked topics.
Geralyn is a self-described “information 
addict” who uses long drives to get in as 
many audio books as she can. She has a 
diploma in Creative Communications from 
Red River College. Prior to the Co-operator, 
Geralyn reported for the Carillon in Steinbach.

ALEXIS STOCKFORD  Reporter
Alexis Stockford is the newest addition to the 
Manitoba Co-operator staff, joining us last year.
She covers a wide range of agriculture topics 
from her home base in Brandon. Alexis 
originally hails from the Altamont area, where 
she grew up on a mixed farm. She’s already 
become a valuable member of the team, 
bringing enthusiasm, energy and a keen 
desire to understand the industry and provide 
it the coverage it deserves. A graduate of 
the journalism program at Thomson Rivers 
University in Kamloops, B.C., she won that 
institution’s medal for excellence in journalism.
Prior to joining the Manitoba Co-operator 
Stockford was a staff reporter with the  
Morden Times. 

SPENCER MYERS  Reporter
Spencer Myers grew up on a beef and grain farm 
in Belmont, Manitoba helping with everything from 
shoveling grain to swathing. He is a graduate of 
the University of Manitoba’s Agriculture Diploma 
Program and Red River College’s Creative 
Communications program where he majored in 
Media Production and minored in Journalism. 
Adding to his on-farm experience, Spencer has 
worked as an agronomist-in-training at Zeghers 
Seed Inc. in Holland, Manitoba and a conservation 
technician with Ducks Unlimited’s Native Plant 
Solutions division. He is currently based out 
of Winnipeg where he focuses on agricultural 
machinery and technology.

LOCAL VOICES
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READERSHIP

Stats: September 2017 Prepared by Bramm Research Inc.

Here’s what our readers say:

Read most or all of the 
past four issues

Pass their copy on to 1 or 
more people

Read all or most of an 
average issue

72% 54% 62%

Find the content very/
somewhat useful

Find the paper relevant, 
credible and up to date

Think the journalists are 
extremely qualified

98% 96% 91%

Pick up useful ideas  
from articles

Go online to learn more

Make a purchase decsion

Make changes to their operation

88% 51%

33%

28%
}

Readership demographics:

25%

75%
FEMALE

MALE
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CONTENT CALENDAR / DEADLINES

FEATURES / SUPPLEMENTS
2020	 ISSUE DATE	 DEADLINE

Potatoes Feature 	 April 23	 April 15

Ag in Motion 	 July 16	 July 8

Big Iron Feature 	 August 27	 August 19

Seed Manitoba 	 November 26	 October 9

FEATURES / SUPPLEMENTS
2021	 ISSUE DATE	 DEADLINE

Ag Days Feature	 January 7	 December 21

Yield Manitoba	 February 11	 January 8

Potatoes Feature 	 April 22	 April 14

Ag in Motion 	 July 15	 July 7

Big Iron Feature 	 August 26	 August 18

Seed Manitoba 	 November 25	 October 8

Manitoba Co-operator is published weekly on Thursdays.
Deadline for space and material is Wednesday noon central 
time one week prior to issue date. 
No issue published the week between Christmas and New Year’s.
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EARLY DEADLINES	 ISSUE DATE	 DEADLINE

2021  

January	 January 7	 December 21

April	 April 8	 March 30

July	 July 8	 June 29

2022  

January	 January 6	 December 23



AD RATES ADVERTISING
OPTIONSRates effective as of March 1, 2020

$3.50 per agate line    Black & 1 Colour  $360    Black & 3 Colour  $1,000

AD SIZE DIMENSIONS B&W RATE B&1 RATE FULL 
COLOUR

Double Page Spread 21.6 x 15.5" / 10 col. x 217 agate lines 7,595.00 8,315.00 9,595.00

Full Page 10.25 x 15.5" / 5 col. x 217 agate lines 3,797.50 4,157.50 4,797.50

2/3 Page 10.25 x 10.28" / 5 col. x 144 agate lines 2,520.00 2,880.00 3,520.00

Junior Page Spread 17.4 x 10" / 8 col. x 140 agate lines 3,920.00 4,640.00 5,920.00

Junior Page 8.125 x 10" / 4 col. x 140 agate lines 1,960.00 2,320.00 2,960.00

1/2 Double Page Spread 21.6 x 7.75" / 10 col. x 108 agate lines 3,780.00 4,500.00 5,780.00

1/2 Page 10.25 x 7.75" / 5 col. x 108 agate lines 1,890.00 2,250.00 2,890.00

1/3 Page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines

1,260.00 1,620.00 2,260.00

1/4 Page 6 x 6.625" / 3 col. x 93 agate lines 976.50 1,336.50 1,976.50

1/8 Page 4 x 5" / 2 col. x 70 agate lines 490.00 850.00 1,490.00

Earlug 3.3333” x 2.75” 1,976.50

Front Banner 8.16 x 4" / 4 col. x 56 agate lines 2,960.00

SPECIAL POSITIONS  
Guaranteed and preferred positions when available and 
requested, add 25% exclusive of colour and mechanical 
charges. Not held from year to year without specific written 
booking insertions from advertisers.

SUPPLIED INSERTS / POST-IT NOTES   
Rate, issue availability, production requirements, closing 
dates, and other detailed information available on request. 
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AD SIZES FILE SPECIFICATIONS

PUBLICATION SPECS

ELECTRONIC MATERIAL   
Electronic files (including inserts) must 
arrive in press-ready (high res X1A file)
Acrobat PDF format (8.0 compatible). 
When saving a file in PDF format ensure 
all fonts are embeded and limit photo 
resolution to 170 dpi. Colour ads must be 
CMYK, RGB images are not acceptable. 
Files must be sent electronically by e-mail 
to ads@fbcpublishing.com OR uploaded 
by ftp to vip.fbcpublishing.com

PLEASE NOTE We DO NOT ACCEPT ads 
in Microsoft Word, Publisher or InDesign 
format. All files will be reviewed to ensure 
they meet Glacier FarmMedia pre-press 
standards. Clients will be contacted 
regarding any modifications required. 
Publisher will not be held responsible for 
any errors made when original deadlines 
are missed.

COLOUR GUIDANCE An accurate 
colour proof must accompany all 
advertising materials. In the absence of 
a colour proof, publisher will not be held 
responsible for unsatisfactory colour 
reproduction.

INK DENSITY Adjust ink limit in photos 
and rich blacks so that total coverage 
does not exceed 240%.

FINE LINE WORK AND LETTERING   
Fine serifs, small lettering, and thin line 
work should be restricted to one colour 
and preferably not smaller than 7 point. 
The use of small lettering (under 7 
points) and fine serifs should be avoided. 
Publisher can not accept responsibility for 
reproduction and/or legibility of any type 
under 7 point.

	 Column width	 1.9"

	 Gutter width	 .1667"

	 Page depth	 217 agate lines

	 No. of columns	 5

	 Halftone line screen	 85

	 Dot gain	 30%

	 Printing	 Heat-set web offset

	 Bleeds	 Not available

AD SIZE DIMENSIONS

Double Page Spread 21.5 x 15.5" / 10 col. x 217 agate lines

Full Page 10.25 x15.5" / 5 col. x 217 agate lines

2/3 Page 10.25 x 10.28" / 5 col. x 144 agate lines

Junior Page Spread 17.33 x 10" / 8 col. x 140 agate lines

Junior Page 8.125 x 10" / 4 col. x 140 agate lines

1/2 Double Page Spread 21.5 x 7.75" / 10 col. x 108 agate lines

1/2 Page 10.25 x 7.75" / 5 col. x 108 agate lines

1/3 Page 6 x 8.57" / 3 col. x 120 agate lines
10.25 x 5.14" / 5 col. x 72 agate lines

1/4 Page 6 x 6.625" / 3 col. x 93 agate lines

1/8 Page 4 x 5" / 2 col. x 70 agate lines

Earlug 3.3333” x 2.75”

Front Banner 8.16” x 4" / 4 col. x 56 agate lines

CONTACT INFO
SUBMITTING AD MATERIALS

AD SERVICES CO-ORDINATOR 
Manitoba Co-operator 
1666 Dublin Avenue,  
Winnipeg, MB  R3H 0H1

Phone: 204 944 5758 
Fax: 204 954 1422 
Email: ads@fbcpublishing.com 

FTP: vip.fbcpublishing.com 

ADVERTISING CONTACT
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Robert Zyluk  
NATIONAL SALES REPRESENTATIVE

Phone: 204 770 7607
rzyluk@farmmedia.com



TERMS & CONDITIONS
New Accounts   
Transient and new accounts, cash with order. Credit applications are required on 
all new accounts that have not authorized credit card payments.

Terms   
Accounts payable in Canadian funds. Net 30 days. Publisher reserves the  
right to charge 1.5% interest per month (18% per year) on overdue accounts.

Contracts & Schedules   
Contracts are based on volume committed in advance for a 12-month period.

Advertising not scheduled and contracted for will be immediately subject to any 
rate change. Contracted advertising will be rate protected for 3 months.  
The publisher is not bound by any conditions, printed or otherwise, appearing on 
contracts or copy instructions when such conflict with the provisions of this  
rate card.

Contracts for advertising at other than published rates will not be accepted.  
The publisher reserves the right to hold any advertiser and its advertising  
agency jointly and severally liable for such monies as are due and payable  
to the publisher.

Commission  
15% will be paid to recognized agencies on the gross charges for space, colour, 
and position, when ad copy is forwarded via FTP or e-mail. 

Advertising Content  
All copy subject to the approval of the publisher, who reserves the right to reject, 
discontinue, or omit any advertisement or cancel any advertising contract without 
penalty to either party.

Publisher reserves the right to place the word “Advertisement” centered in 8pt 
Helvetica over any paid announcement.

Dollar Volume Discount  
Glacier FarmMedia offers the following dollar volume discounts. These apply to 
gross advertising dollars spent within a 12-month period in any Glacier FarmMedia 
print publication with the exception of the Western Producer, Seed Manitoba, 
Yield Manitoba, Yield Alberta, Prairie Ag Catalogue, Ag in Motion Show Guides, 
Canada’s Outdoor Farm Show Show Guide, AgDealer and Agricole Idéal.

Gross Dollars Spent	  Discount
20,001 - 50,000	 2% 
50,001 - 150,000	 3.5% 
150,001 - 250,000	 5% 
250,001 - 300,000	 7.5% 
300,001 - 400,000	 9% 
400,001 + 	 10.5%

Cancellations   
No cancellations accepted after closing date. Cancellation of advertisements that 
have been set will be subject to production charge.

Liability   
Advertiser and advertising agency assume liability for content (including text, 
representations, and illustrations in advertisements printed) and also assume 
responsibility for any claims arising therefrom made against the publisher.

Colour Reproduction  
Publisher will not be responsible for unsatisfactory reproduction of colour 
advertisements unless accurate colour proofs are supplied. 

Make-good insertion will not be granted on minor errors which do not affect the 
value of the whole advertisement. Publisher’s liability will not exceed the cost 
of the area of the space occupied by the error, whether the error is due to the 
negligence of its servants or otherwise. There shall be no liability for non-insertion 
beyond the amount paid for such advertisement. No allowance for errors in key 
numbers.

Exclusivity  
We do not offer exclusivity for front page banners, ear lugs, banner wraps, outside 
back pages, inserts, etc.

Special Services   
When publisher must provide artwork, advertiser will be billed at cost. Publisher 
reserves the right to charge for changes required to customer supplied material.

CONTACT INFO
SUBMITTING AD MATERIALS

AD SERVICES CO-ORDINATOR 
Manitoba Co-operator 
1666 Dublin Avenue,  
Winnipeg, MB  R3H 0H1

Phone: 204 944 5758 
Fax: 204 954 1422 
Email: ads@fbcpublishing.com 

FTP: vip.fbcpublishing.com 

ADVERTISING CONTACT

2
0

2
0

/2
0

2
1 M

ED
IA

 K
IT

Robert Zyluk  
NATIONAL SALES REPRESENTATIVE

Phone: 204 770 7607
rzyluk@farmmedia.com


